UNIVERSITY OF WISCONSIN-LA CROSSE

Best Tactics for Online Marketing

Two practical and tactical workshops that will immediately increase your Web site's return on investment!

Register for a single workshop, or save 20% when you register for both.

To register or for more information, please call 608.785.8783 or go to www.uwlax.edu/shdc/.

PROGRAM OVERVIEW

Efficient and Effective Search Engine
Optimization for Business Owners

Improve Your Search Engine Rankings
and Double Your Site Traffic

Tuesday, Oct. 27 18:30 a.m. to noon

Google

Optimizing your VWeb site’s content will improve your search engine
rankings when someone searches on keywords relating to your business.
These search results are called “organic results” and appear on the left-side
of the screen in Google.The sites listed in Google’s organic results did not
pay to be ranked No. |, No. 2, No. 3, etc. The sites are simply using
optimized content.

This workshop is ideal for small business owners and managers who want
to learn an efficient and effective process for dramatically improving their
site’s rankings and doubling monthly unique visitors.

A business owner does not need to know technical skills, like VWeb
programming, to be successful at search engine optimization (SEO). Instead,
business owners will rely on their marketing skill and the ability to think like
their customers and prospects, versus an ability to write HTML or other
form of Web programming.

This workshop will teach you how to select keywords that are proven
performers, blend the keywords into site content, and boost site popularity.
More specifically, attendees will learn:

* Basic SEO terms including why Google is the only search engine
that matters

* How to use several free SEO tools when selecting the best keywords

* How to implement a practical and tactical 15-step process for
optimizing site content and building popularity

* How to measure results using free tools like Google Analytics

SEARCH
ENGINE

QPTIM [ON

Each attendee of the October 27
workshop will receive a free copy
Stephen Woessner’s book The Small
Business Owner’s Handbook to Search
Engine Optimization: Increase Your
Google Rankings, Double Your Site
Traffic ... In Just 15 Steps. Guaranteed!

SBDC

Small Business Development Center
UNIVERSITY OF WISCONSIN-LA CROSSE

Create, Manage and Measure Effective
Google AdWords Campaigns

Increase Your Online Revenue and Measure Results!
Wednesday, Nov. 11 18:30 a.m. to noon

This workshop is ideal for small business owners and managers
who want to learn the basics of search engine marketing (often
referred to as pay-per-click or PPC advertising).

With PPC, business owners and managers can selectively promote
their products and services exclusively to very specific audiences.
PPC clients can even define a geographic region: local, national,
international, or a small section of these.This will also aid in
elimination of tire kicker prospects by using “negative keywords.”
PPC campaigns are powerful because they deliver targeted
messages to Internet searchers and a business owner only pays
when someone clicks on the ad.Within the PPC industry, Google’s
AdWords platform is the leader and delivers measurable results
for clients.

This is a practical and tactical workshop that provides attendees
with the knowledge they need to create and manage their own
Google AdWords campaigns. More specifically, participants

will learn:

* basic pay-per-click terminology

* how to create a Google AdWords account step by step

* how to create a Google AdWords campaign step by step

* how to use Google AdWords and Analytics to measure
return on investment while refining future campaigns

Results You Should Expect

Your Web site’s rankings on Google will improve dramati-
cally within 30 days or less if you implement the 15-step SEO
process. Within 60 to 90 days, you should expect an increase
in traffic by as much as 100 percent if your site content is

not currently “optimized,” or if you are not currently running a
Google AdWords campaign.

Who Should Attend?

Best Tactics for Online Marketing is ideal for business owners
and managers looking to take the next step with their Web
sites and are considering doing the work themselves.

These workshops can also help prepare business owners
and managers to work with a Web development firm by
providing knowledge of SEO and pay-per-click tactics so they
can collaborate more effectively with the chosen firm.
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UNIVERSITY OF WISCONSIN-LA CROSSE

Best Tactics for
Online Marketing

Generate more revenue online!

Two practical and tactical workshops that will immediately
increase your Web site’s return on investment.

SBDC

Small Business Development Center
UNIVERSITY OF WISCONSIN-LA CROSSE

The University of Wisconsin-La Crosse is an affirmative action/equal opportunity

employer and is in compliance with Title [X and Section 504.

This publication was not produced at taxpayer expense.




